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PHOTOGRAPHY
WORKSHOP

You are always looking for a scenery,
you notice lights and shadows in the street?
Come and discover photography and its universel

The photographic image is key to the global creative process.
Taking photographs is a call to learn and see, and it has become
increasingly important in our society: images are everywherel
This summer session will let you understand that composition
is a way to transmit a message, a way of grasping light in all shapes.

You will discover silver photography and numeric production,
as well as photographic editing. You will do practical projects,
shootings, and much morel

PROGRAM

Studio
Silver photography initiation,
view camera shooting

Laboratory
Creation of a pinhole, Silver

photography development
in studio : shooting with view camera

Numeric flow
Numeric camera shooting,
production management

Post-production
file management

Post-production
Numeric editing

Plastic photography
Author's monograph

Graphic design
Realization and printing
of a photographic edition

000

40 HOURS

LEARNING POINTS

The outcome of this session is to discover
specific aspects of professionnal
photography through different classes
and to produce a support based
on the production channel
and putting forward the image.

hadl J mm

FROM 9AM TO TPM 18 STUDENTS

FRANCE - PARIS

PHOTOGRAPHY WORKSHOP
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LEARNING POINTS

Typography Logo design

GRAPHIC DESIGN Adh e
PRINCIPLES 2\

FRANCE - BORDEAUX
FRANCE - BORDEAUX

Do you want to discover graphic design? ECV Bordeaux welcomes
you to discover visual communication thanks to practical case
studies and professional techniques. Students will learn to create
their own visual style, whether it is through typography, illustration,
logo design, and so on.
This summer session is designed to help beginners and experts alike , —— 7
to produce outstanding portfolio work through workshops, courses 1 E A : " our,
and conferences. They will be given real-world and applicable ‘ i s :
projects, and learn about image composition and its interaction ZoR :
with graphic design elements. Come and create stunning looking | &9 f A | | OursmE
artworks, catching the eyes of your audience! You will then be able ' W
to translate these skills in your daily life easily.
S ',5133ﬂllmg£u,&]
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GRAPHIC DESIGN PRINCIPLES

PROGRAM

Colour theory
Typography
Layout design

Photography

Logo design

Branding 20-25 STUDENTS




BORDEAUX
FRANCE

Bordeaux, close to the edge
of the Atlantic Ocean

in a fertile wine region.

a former historic capital,
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> CAR D E s I G N . | P analysis Product design >
é | 7 Problem solving Managing é
ADVANCED MOBILITY & MORE 4 | Concept competiiveness

; generation . .
— . Service Design

) . ] ‘ Presentation . -
Car design and urban mobility have dramatically evolved g skills Sustainability

in the past twenty years : new needs and expectations design
from consumers and cities alike have made it a top priority.

The car design is therefore key in crossing the bridge
between society’s constant development and the expectations
regarding sustainability and related concepts.

IAAD offers students to study and find out. You will be working
both in teams and individually, and, as you gain
the necessary knowledge and awareness in design, you will
translate it in a 360° project. This course is meant
to make you discover the car industry and its challenges.

CAR DESIGN
CAR DESIGN
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PROGRAM

Scenario analysis Concept definition

2021-2031 Final concept structure, problem
solution, competitive advantage,

Definition of its problems «why is this the solution?», story-telling

and needs

From in-depth scenario problem Presentation

analysis to define new needs
Team review and corrections
Solutions/ First concept

New scenario, concept design Final presentation
25 STUDENTS 50 HOURS



TURIN
ITALY

Turin is the capital of Piedmont,
in northern Italy. It is known for
the refinement of its architecture
and its gastronomy. The Alpsrise
to the northwest of the city.
Stunning Baroque buildings and
old cafes line Turin’'s boulevards.
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TO TRY TURIN SPECIALTIES
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ITALY -BOLOGNA
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FOOD COMMUNICATION
DESIGN

Bologna is one of the most well-known cities sought
after for its food traditions and its ancient university,
herited from the Renaissance!

There is no better place to come and study
Food Communication design, as part of an avant-garde
workshop-based on several trend scenario analysis
of the next ten years. The IAAD has a well-established
experience in design and communication.

Come and join us for this occasion:
we’ll be able to host you in our Student hotel.

PROGRAM

Food and Beverage Design
Spaces and services

Brand Identity

Food Representation
Social, photography
and graphic design
UX/UI for food Design

Food and Beverage
marketing

Final presentation.

Food design

dmrs ¢ Y/ NN

25 STUDENTS

Problem solving
Circular economy

Strategic design

50 HOURS

LEARNING POINTS

Managing
(Identity, brand,
competitiveness)

Service Design

Sustainability
design

ITALY -BOLOGNA

FOOD COMMUNICATION DESIGN




MAGGIORE

GLIONI

VIA CASTI

BOLOGNA
ITALY

Bologna is less crowded
than other major cities
in Italy, yet has the main
attractive traits of Italian cities:
its culture (churches, museums,
places), its food (street markets,
trattoria) and its gothic architecture.

TO TRY BOLOGNA SPECIALTIES

PIZZERIA BELLE ARTI
GELATERIA GIANNI

PIZZERIA DUE TORRI

MERCATTO DI MEZZO

TO TASTE TAGLIATELLE AL RAGU

DI

TRATTORIA GIAMPI & CICCIO

OSTERIA DELL'ORSA

CULTURAL TOURS OF BOLOGNA

P.ZA ALDROVAN

ALD

PALAZZO POGGI
BOLOGNA TOWERS

BASILICA DE SANTO STEFANO

BASILICA DE SAN PETRONIO

FONTANA DEL NETTUNO

PALAZZO DEL PODESTA

m @ 2
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accademia ik
A italiana o e LEARNING POINTS

Fashion drawing style

FASHION — AR . \\ Textile introduction

History of fashion and

DESIGN i

ITALY -FLORENCE
ITALY -FLORENCE

Accademia ltaliana welcomes students
to learn about fashion drawing in the well-known
Tuscany capital, Florence!

FASHION DESIGN
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PROGRAM
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Come to Florence to discover To inspire you and your collections, you will T ¢ | . ; “ (44 revoturion

fashion design and initiate also study the recent history of fashion and
yourself to fashion drawing! visit major fashion houses and museums.
You will learn to depict figures,

movements, and attitudes.

Discover the technics used

for colors, the diverse trends
and the different drawing
methods of the fashion designer.

During the Collection classes,
students will also think about
the clothes they want to design:
they will be guided by a fashion
designer to develop ideas

on a fashion collection.




FLORENCE
ITALY

Firenze, Tuscany’s capital,
is a major city in terms
of architecture and culinary
offer. Its leather market

is very well-known, as well as
its different cathedrals. Firenze
is a beautiful ancient European

|

VIA DEI BRUNELLESCHI
EL PROCONSOLO

D

city, full of heritage from

the Renaissance period. Come

VIA

-

VIA ROMA

VIA DEI CALZAIUOL|

VIA DELLA CONDOTTA

and study in one of the UNESCO's

world heritage city!

TO TRY FLORENCE SPECIALTIES

. L'GIRONE DE'GHIOTTO

AMICHI DE PONTE VECCHIO

LE VOLPIE L'UVA

CULTURAL TOURS OF FLORENCE

PALAZZO VECCHIO

BASILICA DI SANTA
CROCE DI FIRENZE

CATTEDRALE DI SANTA
MARIA DEL FIORE

CAMPANILE DI GIOTTO

BATTISTERO DI SAN GIOVANNI

PEEEE®®

GALLERIA DEGLI UFFIZI

PLACES RIVERS



GERMANY -BERLIN

BERLIN LAB

)

HMKW

JOURNALISM
& AUDIOVISUAL LAB

Are you interested in journalism and audiovisual
communication? Come and learn in Berlin! The course
will focus on advanced audiovisual storytelling in journalism
and corporate communication. Students will benefit of on-site
practical trainings and teachings, and will learn to use the material
needed on a TV set production, with professional material!

You will improve your video production skills, and find new creative
communication means through audiovisual mediaq, in the context
of our globally connected world.

You will have time to discover Berlin and its many faces,
as the campus is located in Mitte, in central Berlin by transportation.

PROGRAM

Introduction to video camera
and shooting on location
Keynotes Storytelling - Audio -
Light - TV-Studio - Keynote
Culture - Politics in Berlin

Introduction to Postproduction
& Personal training in front
of a camera

Shooting in TV-Studio and
on location & Postproduction
ExerciseWorking

LEARNING POINTS

Thematic priorities
are politics/culture/
lifestyle

8 days of video
production workshop
in HMKW's TV-studio
with a concluding
studio production

Introduction to
storytelling in video

Introduction to
moderation and
studio production
processes

50 HOURS

Practical realization
of a “My BERLIN Lab
Experience”

Accompanying
lectures of profs/
lecturers of the
faculties

Excursions/ social
events

GERMANY -BERLIN

BERLIN LAB

ry
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BERLIN
GERMANY

Berlin is appreciated for its
relaxed yet buzzing atmosphere.
Witness Berlin's heritage
through the former West-
and East-Berlin, be a Berliner
and try out the Curry Wurst
with a Feierabend Beer,
and enjoy the city!

TO TRY GERMAN SPECIALTIES

. STANDIGE VERTRETUNG

TO TASTE BERLIN CURRYWURST

CURRYWURST HOUSE

SCHLOGL'S

BERLINCURRYS

@
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CURRY & MORE BERLIN

CULTURAL TOURS OF BERLIN

REICHSTAG PALACE
BERLINER DOM
MUSEUMSINSEL
CHECKPOINT CHARLIE

BRANDENBURGER TOR

PEEREO®

MEMORIAL TO THE
MURDEREDJEWS OF EUROPE
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SPAIN -MADRID

SOUND FOR DESIGN ADVERTISING

30

SOUND DESIGN
FOR ADVERTISING

You are interested in the advertising environment
and want to gain an unique insight on this industry.
Learn the specific subject of sound design in this sector!
Sound is key to any ad. The course will overview
the major aspects of sound design for advertising:
including music, voices and sound effects,
as well as sound post-production and editing,
to reach professional quality work.

PROGRAM

Soundtracks Post-production demo

Music - Voices - FX - Silent - Musical Organization and production-
settings Work flow - Sound design - Dubbing -

Mix for picture - Delivery formats

Live sound
Dialogues - Voice over -
Sound references - Wildtracks

Design of an advertising Spotintro
Create a session - File import - Basic
Editing Techniques - Sound Mixing -

Sound Posproduction Project finishing

Dubbing - Foley - Sound FX

~ Ambiences Post-production demo

Organization and production -
Work flow - Sound design - Dubbing -

Protools Mix for picture - Delivery formats

Intro - Create a session -File import -
Basic Editing Techniques -
Sound Mixing - Project finishing

Design of an advertising Spot
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LEARNING POINTS

The objective of the course
is to learn how sound
is designed in the advertising
environment and how

The course reviews the most
important aspects of sound
design for advertising,
the elements involved (music,
voices and effects) and sound
post-production to reach
professional quality work.

L

60 HOURS + PERSONAL WORK

it is important for the final result.

SPAIN - MADRID

SOUND FOR DESIGN ADVERTISING

31



SPAIN -MADRID

INTENSIVE AUDIOVISUAL

vV

AUDIOVISUAL PRODUCTION

CINEMA PROGRAM

The summer session in Film and Television at CEV Madrid
prepares you to know and control the different systems
and techniques with different cameras and lighting equipment.

This practical training will give you a first-hand experience
to understand the differents roles relevant to a film and television
production from handling camera or lighting equipment to directing.

You will get professional knowledge guided by teachers
who have extensive experience in the field. In addition, you will use
one of the best software for post-production: Adobe CC Premiere.

PROGRAM

Camera
Lighting

Media
Screenwriting

Directing
for the screen

Project Shooting

12 STUDENTS

LEARNING POINTS

Know in detail the different
profiles that contribute in film
and television productions

Put into practice the tasks
of the different positions that
cover an audiovisual production

60 HOURS

SPAIN - MADRID

INTENSIVE AUDIOVISUAL

33
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INTENSIVE
3D ARTIST

Come to CEV Madrid and learn the basics
of 3D techniques as a pathway to access
the Game & Animation Industry.

The 3D artists are the key to games support,
3D visualization, films and multimedia productions!

You will oversee the elements of a 3D art studio,
including the latest software industry standards.

You will of course learn and practice,
for maximum information retention
and skill acquisition.

PROGRAM

Concept Art
Development of silhouettes,
photobashing, color and shape

3D Modelling Practice
Body and facial anatomy,
retopology technigues with Maya

Studio Workflow
Approach to Unreal Engine

Motion Capture
Editing and Mixing

Animation
Principles of animation

Final Project

LEARNING POINTS

The objective of the course
is to learn the basics for 3D
software related technology
in studios such as game pipeline,
film pipeline, Maya and Zbrush
as an industry standard
and professional basic workflow.

60 HOURS + PERSONAL WORK | 12 STUDENTS

SPAIN - MADRID

INTENSIVE 3D ARTIST




SPAIN -MADRID

SOUND ENGINEERING

36

SOUND

vV

ENGINEERING

Are you interested in sound design?
Have you always wondered how the original
soundtracks and musics were made?

Come to Madrid and learn the activities
of the audio engineers as well as the techniques
of the Audio and Media industry. Their job is key to support

broadcast, music, live sets,

films and multimedia productions.

Students will benefit from classes in a sound studio,
with the latest upadted software and hardware at disposal.
Both practice and theory will be taught in this class.

PROGRAM

General Aspects of Audio
Physical elements of Audio, Audio

Parameters, Audio mesurements units,

Acoustics

Audio Studio Practice

Consoles, Elements of an audio
channel, Delays, Reverbs, Modulation,
Dynamic equipment, Sends, Returns

Studio Workflow
Setting up the studio,
the Recording process

Editing and Mixing Software
Protools : Intro - Create a session -

File import - Basic Editing Techniques -
Sound Mixing - Project finishing

Radio

Elements of a Radio Studio:

Workflow, Case Practical Study:
creating a radio commercial spot demo

Project Mixing
Create a Stereo Final Master
of a multitrack song

LEARNING POINTS

Skills of scenario
and problem
analysis
Problem solving

Concept
generation

Presentation
skills

60 HOURS

Strategic design
Product design
Managing
(Identity, brand,
competitiveness)

Service Design

Sustainability
design

SPAIN - MADRID

SOUND ENGINEERING

37



MADRID
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. : Capital of Spain, Madrid
is very dynamic and a great
starting point to discover
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the Spanish culture! Its 21

o neighboorhoods will give you

5 many facets you can chose

from! History, fashion,

’ architecture, gastronomy, design,

football, Madrid has it all: so much

=} to say, better see it for yourself!
;:? 7

' (@]
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MERCADO DE SAN MIGUEL
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REAL JARDIN

TABERNA ANGOSTA
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. CULTURAL TOURS OF MADRID
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THYSSEN-BORNEMISZA MUSEUM

PRADO MUSEUM

REINA SOFIA MUSEUM

ROYAL PALACE OF MADRID

ALMUDENA CATHEDRAL

TEATRO REAL

HEEEEEO®®
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Send an email at:
and ask all questions you need.
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% The summer session team gives %
T T

you the application form
and all information you may need.

If necessary, we can arrange
an interview (Phone, google meet,
skype, whatsapp ..)
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